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Chicago’s leading entertainment site
attracts the out-and-about crowd.
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metromix.com Demographics

Age: 18-34 years old 32% Male 47% Over 514,000 unique users per month
25-54 years old 77% Female 53% Source: Nielsen/NetRatings, May 2005
Education: HHI $50K+ 74%

Over 13 million page views per month
Bachelor's degree or higher 69% *Source: Nielsen/NetRatings, May 2005 Source: Sage Metrics, June 2005

*Source: Nielsen/NetRatings, May 2005

For more details, please contact your local Chicago

Tribune Interactive Sales Manager, or call (312) 222-2583. Olhifagﬂ @rihlmt‘
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